Aquaculture is the
propagation and rearing
of aquatic animals and
plants in a controlled

or select environment.
The Japanese, Romans,
Egyptians, Chinese, and
Mayan Indians farmed fish
for food prior to 2000 B.C.
Ponds were constructed
and fish were raised
similar to how they are
raised today. However,
through technology we can
now farm fish much more
efficiently in a controlled

indoor environment.
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Why aquaculture?

e Supplies from traditional ocean fisheries are
decreasing due to over-fishing and pollution.

e Demand for quality seafood is increasing
because of growing world population and
health awareness.

e Consumers demand consistent quality at a
competitive price.

e Fresh fish that are free of disease and contaminants.

e Fish farms are an answer to the growing problem
of world dietary animal protein shortages.

e Fish convert feed into body mass twice
as efficiently as chickens and five to
10 times more efficiently than beef cattle.

Facility:

e In Central New York, near Ithaca, a 10,000-square-
foot indoor fish farm is currently raising tilapia
(similar to red snapper) and a 40,000-square-foot
farm is under construction nearby. At least two
other aquaculture facilities are being planned
in other regions of the state.

e The Ithaca facility has a production capacity of
500,000 pounds per year (live weight). Current
sales are 5,000 pounds per week to markets in
New York City, Philadelphia, local supermarkets,
and nearby restaurants. The new facility has a
planned yearly capacity of 2.4 million pounds.

Benefits:

e A year-round supply of fresh fish for New York
state consumers.

New jobs.

e Local property tax base is increased.

e Generates additional local, state and federal
income tax revenue.

New business opportunities: farm, distribution,
retail, processing.
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